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FOREWORD
LEGAL, DISCLAIMER and COPYRIGHT

Legal: This report is governed by the "Terms of Service" and "Legal & Disclaimer" sections to be found on FFT's online
website at www.fft.com.

Disclaimer: Whilst every possible care has been taken in the compilation, preparation and presentation of the information
published in this report, no liability whatsoever can be accepted for the contents or their accuracy.

Copyright © No part of this work may be reproduced or utilised in any form or by any means, electronic or mechanical,
including photocopying, internet or  any other information storage or retrieval system, without prior written
permission of the publishers.

OVERALL DEFINITIONS

General: Market data refer to all products sold for final human consumption in retail, foodservice and artisanal markets
(own-produced for own sale, e.g. independent bakers), thus excluding industrial and intermediate consumption,
and auto-consumption.

Product: All product markets are carefully defined so as to be comparable across all countries. Special cases in a few
country and product markets are specified.

Prices: Retail prices (including VAT, excise and other indirect taxes) and foodservice buy-in prices are applied
throughout.

METHODOLOGY

All countries are surveyed in the field regularly, during which extensive company and other interviews are carried out. FFT also
systematically gathers all publicly available data (from trade associations, government institutions and publications, the press and
other media). The definition above (final human consumption) ensures that there is no double-counting among product markets.
In turn, this enables comparisons across all country/product markets on a per capita or unit value or real growth basis, and allows
all data to be summed by product, by country, or by category, allowing extensive cross-checking for verisimilitude. Foodservice
Markets: The total (retail + foodservice) human consumption market is established first. An estimate of the food-service market
share, derived from multiple sources and industry interviews, is then applied to this total. Owing to the extremely fragmented
nature of the foodservice market, specific foodservice surveys are not considered feasible or reliable.

FULL COVERAGE

There are NO gaps. Volume, Value and Company Market Share data are provided for ALL country and product markets. FFT
provides its own carefully assessed estimates in the absence of any available data source.

DATA COLLECTION PRINCIPLES

1 End-Use Definition: Final Human Consumption (see above). This ensures NO double-counting and that any and all
data can be added up.

2 Wide Coverage: All demand & supply - including retail, foodservice and direct supply - provides a fixed frame into
which all elements must fit in a logical manner.

3 The 100% Rule: Company market shares must add up to no more than 100%, and wide coverage means that all
significant supplier market shares must be fitted in, squeezing many company claims!

4 Cross-checking: To ensure verisimilitude, extensive country comparisons are made of per capita consumption and
expenditure, real growth rates, etc., and against 10-year historical trends. Data "outliers" are singled
out, and if necessary re-checked in the field.

5 Critical Review: All publicly available data - the trade press, associations, government surveys, etc., are
exhaustively collected & collated, and many amended or rejected, applying the above principles.

6 Original Sourcing: Extensive field surveys, company interviews and store checks are carried out every year, and all
data is "fitted" to a realistic overall picture of total supply and demand.

7 Software: Complex, internally-developed computer programs provide a unique dynamic interlocking data grid.
8 Russian Doll: Internal consistency and coherence is provided by data adjusting automatically to data changes

elsewhere.
9 Client Feedback: Continual improvements are incorporated in each annual edition at clients' suggestions and

remarks, thus fine-tuning the database to market realities.
10 Strategic View: Strategic View: Presentation techniques favoring a global vision of food & drink markets are

systematically applied.
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Company Market Shares, Frozen Fish, United States 547
Up to Top-10 Ultimate Holding Company Market Shares (updated monthly)
Who owns Whom: Key Local Subsidiary given for each Holding Company

Distribution Channels, Frozen Fish, United States 547
Distribution Channel % Shares: Branded, Unbranded, Own Label and Artisanal, 2008

Major Brands, Frozen Fish, United States 548
Major Brands Listing by Company and Subsidiary, 2008
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14.4 Other Processed Fish Market Profile 549
Periscope for Other Processed Fish in United States 549

Summary Flowchart of Major Suppliers, Demand and Distribution Channels
Introduction, Other Processed Fish, United States 550

Detailed product definition, including local market particularities
5-year regional and 25-country real annual % value total forecasts, 2007-2012
Strategic Assessment: Comparative 25-country total data (N.America, W.+E. Europe) for
all market data below provided

Total Market Volume, Other Processed Fish, United States 550
Retail, Foodservice and Total Demand, 2002, 2006 and 2007
Total demand 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market consumption, 2007

Total Market Value, Other Processed Fish, United States 550
Retail, Foodservice and Total Demand, in US Dollars and Euros, 2002, 2006 and 2007
Total demand real 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market expenditure, 2007

Company Market Shares, Other Processed Fish, United States 551
Up to Top-10 Ultimate Holding Company Market Shares (updated monthly)
Who owns Whom: Key Local Subsidiary given for each Holding Company

Distribution Channels, Other Processed Fish, United States 551
Distribution Channel % Shares: Branded, Unbranded, Own Label and Artisanal, 2008

Major Brands, Other Processed Fish, United States 552
Major Brands Listing by Company and Subsidiary, 2008

15. All Ready Meals Market Profile 553
Periscope for All Ready Meals in United States 553

Summary Flowchart of Major Suppliers, Demand and Distribution Channels
Introduction, All Ready Meals, United States 554

Detailed product definition, including local market particularities
5-year regional and 25-country real annual % value total forecasts, 2007-2012
Strategic Assessment: Comparative 25-country total data (N.America, W.+E. Europe) for
all market data below provided

Total Market Volume, All Ready Meals, United States 554
Retail, Foodservice and Total Demand, 2002, 2006 and 2007
Total demand 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market consumption, 2007

Total Market Value, All Ready Meals, United States 554
Retail, Foodservice and Total Demand, in US Dollars and Euros, 2002, 2006 and 2007
Total demand real 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market expenditure, 2007

Company Market Shares, All Ready Meals, United States 555
Up to Top-10 Ultimate Holding Company Market Shares (updated monthly)
Who owns Whom: Key Local Subsidiary given for each Holding Company

Distribution Channels, All Ready Meals, United States 555
Distribution Channel % Shares: Branded, Unbranded, Own Label and Artisanal, 2008

15.1 Canned Pasta Market Profile 557
Periscope for Canned Pasta in United States 557
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Summary Flowchart of Major Suppliers, Demand and Distribution Channels 557
Introduction, Canned Pasta, United States 558

Detailed product definition, including local market particularities
5-year regional and 25-country real annual % value total forecasts, 2007-2012
Strategic Assessment: Comparative 25-country total data (N.America, W.+E. Europe) for
all market data below provided

Total Market Volume, Canned Pasta, United States 558
Retail, Foodservice and Total Demand, 2002, 2006 and 2007
Total demand 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market consumption, 2007

Total Market Value, Canned Pasta, United States 558
Retail, Foodservice and Total Demand, in US Dollars and Euros, 2002, 2006 and 2007
Total demand real 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market expenditure, 2007

Company Market Shares, Canned Pasta, United States 559
Up to Top-10 Ultimate Holding Company Market Shares (updated monthly)
Who owns Whom: Key Local Subsidiary given for each Holding Company

Distribution Channels, Canned Pasta, United States 559
Distribution Channel % Shares: Branded, Unbranded, Own Label and Artisanal, 2008

Major Brands, Canned Pasta, United States 560
Major Brands Listing by Company and Subsidiary, 2008

15.2 Canned Ready Meals Market Profile 561
Periscope for Canned Ready Meals in United States 561

Summary Flowchart of Major Suppliers, Demand and Distribution Channels
Introduction, Canned Ready Meals, United States 562

Detailed product definition, including local market particularities
5-year regional and 25-country real annual % value total forecasts, 2007-2012
Strategic Assessment: Comparative 25-country total data (N.America, W.+E. Europe) for
all market data below provided

Total Market Volume, Canned Ready Meals, United States 562
Retail, Foodservice and Total Demand, 2002, 2006 and 2007
Total demand 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market consumption, 2007

Total Market Value, Canned Ready Meals, United States 562
Retail, Foodservice and Total Demand, in US Dollars and Euros, 2002, 2006 and 2007
Total demand real 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market expenditure, 2007

Company Market Shares, Canned Ready Meals, United States 563
Up to Top-10 Ultimate Holding Company Market Shares (updated monthly)
Who owns Whom: Key Local Subsidiary given for each Holding Company

Distribution Channels, Canned Ready Meals, United States 563
Distribution Channel % Shares: Branded, Unbranded, Own Label and Artisanal, 2008

Major Brands, Canned Ready Meals, United States 564
Major Brands Listing by Company and Subsidiary, 2008

15.3 Dehydrated Ready Meals Market Profile 565
Periscope for Dehydrated Ready Meals in United States 565
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Summary Flowchart of Major Suppliers, Demand and Distribution Channels 565
Introduction, Dehydrated Ready Meals, United States 566

Detailed product definition, including local market particularities
5-year regional and 25-country real annual % value total forecasts, 2007-2012
Strategic Assessment: Comparative 25-country total data (N.America, W.+E. Europe) for
all market data below provided

Total Market Volume, Dehydrated Ready Meals, United States 566
Retail, Foodservice and Total Demand, 2002, 2006 and 2007
Total demand 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market consumption, 2007

Total Market Value, Dehydrated Ready Meals, United States 566
Retail, Foodservice and Total Demand, in US Dollars and Euros, 2002, 2006 and 2007
Total demand real 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market expenditure, 2007

Company Market Shares, Dehydrated Ready Meals, United States 567
Up to Top-10 Ultimate Holding Company Market Shares (updated monthly)
Who owns Whom: Key Local Subsidiary given for each Holding Company

Distribution Channels, Dehydrated Ready Meals, United States 567
Distribution Channel % Shares: Branded, Unbranded, Own Label and Artisanal, 2008

Major Brands, Dehydrated Ready Meals, United States 568
Major Brands Listing by Company and Subsidiary, 2008

15.4 Frozen Pizza Market Profile 569
Periscope for Frozen Pizza in United States 569

Summary Flowchart of Major Suppliers, Demand and Distribution Channels
Introduction, Frozen Pizza, United States 570

Detailed product definition, including local market particularities
5-year regional and 25-country real annual % value total forecasts, 2007-2012
Strategic Assessment: Comparative 25-country total data (N.America, W.+E. Europe) for
all market data below provided

Total Market Volume, Frozen Pizza, United States 570
Retail, Foodservice and Total Demand, 2002, 2006 and 2007
Total demand 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market consumption, 2007

Total Market Value, Frozen Pizza, United States 570
Retail, Foodservice and Total Demand, in US Dollars and Euros, 2002, 2006 and 2007
Total demand real 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market expenditure, 2007

Company Market Shares, Frozen Pizza, United States 571
Up to Top-10 Ultimate Holding Company Market Shares (updated monthly)
Who owns Whom: Key Local Subsidiary given for each Holding Company

Distribution Channels, Frozen Pizza, United States 571
Distribution Channel % Shares: Branded, Unbranded, Own Label and Artisanal, 2008

Major Brands, Frozen Pizza, United States 572
Major Brands Listing by Company and Subsidiary, 2008

15.5 Frozen Ready Meals Market Profile 573
Periscope for Frozen Ready Meals in United States 573
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Summary Flowchart of Major Suppliers, Demand and Distribution Channels 573
Introduction, Frozen Ready Meals, United States 574

Detailed product definition, including local market particularities
5-year regional and 25-country real annual % value total forecasts, 2007-2012
Strategic Assessment: Comparative 25-country total data (N.America, W.+E. Europe) for
all market data below provided

Total Market Volume, Frozen Ready Meals, United States 574
Retail, Foodservice and Total Demand, 2002, 2006 and 2007
Total demand 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market consumption, 2007

Total Market Value, Frozen Ready Meals, United States 574
Retail, Foodservice and Total Demand, in US Dollars and Euros, 2002, 2006 and 2007
Total demand real 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market expenditure, 2007

Company Market Shares, Frozen Ready Meals, United States 575
Up to Top-10 Ultimate Holding Company Market Shares (updated monthly)
Who owns Whom: Key Local Subsidiary given for each Holding Company

Distribution Channels, Frozen Ready Meals, United States 575
Distribution Channel % Shares: Branded, Unbranded, Own Label and Artisanal, 2008

Major Brands, Frozen Ready Meals, United States 576
Major Brands Listing by Company and Subsidiary, 2008

15.6 Chilled Ready Meals Market Profile 577
Periscope for Chilled Ready Meals in United States 577

Summary Flowchart of Major Suppliers, Demand and Distribution Channels
Introduction, Chilled Ready Meals, United States 578

Detailed product definition, including local market particularities
5-year regional and 25-country real annual % value total forecasts, 2007-2012
Strategic Assessment: Comparative 25-country total data (N.America, W.+E. Europe) for
all market data below provided

Total Market Volume, Chilled Ready Meals, United States 578
Retail, Foodservice and Total Demand, 2002, 2006 and 2007
Total demand 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market consumption, 2007

Total Market Value, Chilled Ready Meals, United States 578
Retail, Foodservice and Total Demand, in US Dollars and Euros, 2002, 2006 and 2007
Total demand real 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market expenditure, 2007

Company Market Shares, Chilled Ready Meals, United States 579
Up to Top-10 Ultimate Holding Company Market Shares (updated monthly)
Who owns Whom: Key Local Subsidiary given for each Holding Company

Distribution Channels, Chilled Ready Meals, United States 579
Distribution Channel % Shares: Branded, Unbranded, Own Label and Artisanal, 2008

Major Brands, Chilled Ready Meals, United States 580
Major Brands Listing by Company and Subsidiary, 2008

15.7 Sandwiches Market Profile 581
Periscope for Sandwiches in United States 581
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Summary Flowchart of Major Suppliers, Demand and Distribution Channels 581
Introduction, Sandwiches, United States 582

Detailed product definition, including local market particularities
5-year regional and 25-country real annual % value total forecasts, 2007-2012
Strategic Assessment: Comparative 25-country total data (N.America, W.+E. Europe) for
all market data below provided

Total Market Volume, Sandwiches, United States 582
Retail, Foodservice and Total Demand, 2002, 2006 and 2007
Total demand 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market consumption, 2007

Total Market Value, Sandwiches, United States 582
Retail, Foodservice and Total Demand, in US Dollars and Euros, 2002, 2006 and 2007
Total demand real 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market expenditure, 2007

Company Market Shares, Sandwiches, United States 583
Up to Top-10 Ultimate Holding Company Market Shares (updated monthly)
Who owns Whom: Key Local Subsidiary given for each Holding Company

Distribution Channels, Sandwiches, United States 583
Distribution Channel % Shares: Branded, Unbranded, Own Label and Artisanal, 2008

Major Brands, Sandwiches, United States 584
Major Brands Listing by Company and Subsidiary, 2008

16. All Hot Beverages Market Profile 585
Periscope for All Hot Beverages in United States 585

Summary Flowchart of Major Suppliers, Demand and Distribution Channels
Introduction, All Hot Beverages, United States 586

Detailed product definition, including local market particularities
5-year regional and 25-country real annual % value total forecasts, 2007-2012
Strategic Assessment: Comparative 25-country total data (N.America, W.+E. Europe) for
all market data below provided

Total Market Volume, All Hot Beverages, United States 586
Retail, Foodservice and Total Demand, 2002, 2006 and 2007
Total demand 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market consumption, 2007

Total Market Value, All Hot Beverages, United States 586
Retail, Foodservice and Total Demand, in US Dollars and Euros, 2002, 2006 and 2007
Total demand real 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market expenditure, 2007

Company Market Shares, All Hot Beverages, United States 587
Up to Top-10 Ultimate Holding Company Market Shares (updated monthly)
Who owns Whom: Key Local Subsidiary given for each Holding Company

Distribution Channels, All Hot Beverages, United States 587
Distribution Channel % Shares: Branded, Unbranded, Own Label and Artisanal, 2008

16.1 Bean and Ground Coffee Market Profile 589
Periscope for Bean and Ground Coffee in United States 589

Summary Flowchart of Major Suppliers, Demand and Distribution Channels
Introduction, Bean and Ground Coffee, United States 590
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Detailed product definition, including local market particularities 590
5-year regional and 25-country real annual % value total forecasts, 2007-2012
Strategic Assessment: Comparative 25-country total data (N.America, W.+E. Europe) for
all market data below provided

Total Market Volume, Bean and Ground Coffee, United States 590
Retail, Foodservice and Total Demand, 2002, 2006 and 2007
Total demand 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market consumption, 2007

Total Market Value, Bean and Ground Coffee, United States 590
Retail, Foodservice and Total Demand, in US Dollars and Euros, 2002, 2006 and 2007
Total demand real 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market expenditure, 2007

Company Market Shares, Bean and Ground Coffee, United States 591
Up to Top-10 Ultimate Holding Company Market Shares (updated monthly)
Who owns Whom: Key Local Subsidiary given for each Holding Company

Distribution Channels, Bean and Ground Coffee, United States 591
Distribution Channel % Shares: Branded, Unbranded, Own Label and Artisanal, 2008

Major Brands, Bean and Ground Coffee, United States 592
Major Brands Listing by Company and Subsidiary, 2008

16.2 Soluble Coffee Market Profile 593
Periscope for Soluble Coffee in United States 593

Summary Flowchart of Major Suppliers, Demand and Distribution Channels
Introduction, Soluble Coffee, United States 594

Detailed product definition, including local market particularities
5-year regional and 25-country real annual % value total forecasts, 2007-2012
Strategic Assessment: Comparative 25-country total data (N.America, W.+E. Europe) for
all market data below provided

Total Market Volume, Soluble Coffee, United States 594
Retail, Foodservice and Total Demand, 2002, 2006 and 2007
Total demand 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market consumption, 2007

Total Market Value, Soluble Coffee, United States 594
Retail, Foodservice and Total Demand, in US Dollars and Euros, 2002, 2006 and 2007
Total demand real 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market expenditure, 2007

Company Market Shares, Soluble Coffee, United States 595
Up to Top-10 Ultimate Holding Company Market Shares (updated monthly)
Who owns Whom: Key Local Subsidiary given for each Holding Company

Distribution Channels, Soluble Coffee, United States 595
Distribution Channel % Shares: Branded, Unbranded, Own Label and Artisanal, 2008

Major Brands, Soluble Coffee, United States 596
Major Brands Listing by Company and Subsidiary, 2008

16.3 Coffee Substitutes Market Profile 597
Periscope for Coffee Substitutes in United States 597

Summary Flowchart of Major Suppliers, Demand and Distribution Channels
Introduction, Coffee Substitutes, United States 598
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Detailed product definition, including local market particularities 598
5-year regional and 25-country real annual % value total forecasts, 2007-2012
Strategic Assessment: Comparative 25-country total data (N.America, W.+E. Europe) for
all market data below provided

Total Market Volume, Coffee Substitutes, United States 598
Retail, Foodservice and Total Demand, 2002, 2006 and 2007
Total demand 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market consumption, 2007

Total Market Value, Coffee Substitutes, United States 598
Retail, Foodservice and Total Demand, in US Dollars and Euros, 2002, 2006 and 2007
Total demand real 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market expenditure, 2007

Company Market Shares, Coffee Substitutes, United States 599
Up to Top-10 Ultimate Holding Company Market Shares (updated monthly)
Who owns Whom: Key Local Subsidiary given for each Holding Company

Distribution Channels, Coffee Substitutes, United States 599
Distribution Channel % Shares: Branded, Unbranded, Own Label and Artisanal, 2008

Major Brands, Coffee Substitutes, United States 600
Major Brands Listing by Company and Subsidiary, 2008

16.4 Black Tea Market Profile 601
Periscope for Black Tea in United States 601

Summary Flowchart of Major Suppliers, Demand and Distribution Channels
Introduction, Black Tea, United States 602

Detailed product definition, including local market particularities
5-year regional and 25-country real annual % value total forecasts, 2007-2012
Strategic Assessment: Comparative 25-country total data (N.America, W.+E. Europe) for
all market data below provided

Total Market Volume, Black Tea, United States 602
Retail, Foodservice and Total Demand, 2002, 2006 and 2007
Total demand 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market consumption, 2007

Total Market Value, Black Tea, United States 602
Retail, Foodservice and Total Demand, in US Dollars and Euros, 2002, 2006 and 2007
Total demand real 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market expenditure, 2007

Company Market Shares, Black Tea, United States 603
Up to Top-10 Ultimate Holding Company Market Shares (updated monthly)
Who owns Whom: Key Local Subsidiary given for each Holding Company

Distribution Channels, Black Tea, United States 603
Distribution Channel % Shares: Branded, Unbranded, Own Label and Artisanal, 2008

Major Brands, Black Tea, United States 604
Major Brands Listing by Company and Subsidiary, 2008

16.5 Herbal Teas Market Profile 605
Periscope for Herbal Teas in United States 605

Summary Flowchart of Major Suppliers, Demand and Distribution Channels
Introduction, Herbal Teas, United States 606
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Detailed product definition, including local market particularities 606
5-year regional and 25-country real annual % value total forecasts, 2007-2012
Strategic Assessment: Comparative 25-country total data (N.America, W.+E. Europe) for
all market data below provided

Total Market Volume, Herbal Teas, United States 606
Retail, Foodservice and Total Demand, 2002, 2006 and 2007
Total demand 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market consumption, 2007

Total Market Value, Herbal Teas, United States 606
Retail, Foodservice and Total Demand, in US Dollars and Euros, 2002, 2006 and 2007
Total demand real 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market expenditure, 2007

Company Market Shares, Herbal Teas, United States 607
Up to Top-10 Ultimate Holding Company Market Shares (updated monthly)
Who owns Whom: Key Local Subsidiary given for each Holding Company

Distribution Channels, Herbal Teas, United States 607
Distribution Channel % Shares: Branded, Unbranded, Own Label and Artisanal, 2008

Major Brands, Herbal Teas, United States 608
Major Brands Listing by Company and Subsidiary, 2008

16.6 Powd. Choc. & Malted Drinks Market Profile 609
Periscope for Powd. Choc. & Malted Drinks in United States 609

Summary Flowchart of Major Suppliers, Demand and Distribution Channels
Introduction, Powd. Choc. & Malted Drinks, United States 610

Detailed product definition, including local market particularities
5-year regional and 25-country real annual % value total forecasts, 2007-2012
Strategic Assessment: Comparative 25-country total data (N.America, W.+E. Europe) for
all market data below provided

Total Market Volume, Powd. Choc. & Malted Drinks, United States 610
Retail, Foodservice and Total Demand, 2002, 2006 and 2007
Total demand 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market consumption, 2007

Total Market Value, Powd. Choc. & Malted Drinks, United States 610
Retail, Foodservice and Total Demand, in US Dollars and Euros, 2002, 2006 and 2007
Total demand real 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market expenditure, 2007

Company Market Shares, Powd. Choc. & Malted Drinks, United States 611
Up to Top-10 Ultimate Holding Company Market Shares (updated monthly)
Who owns Whom: Key Local Subsidiary given for each Holding Company

Distribution Channels, Powd. Choc. & Malted Drinks, United States 611
Distribution Channel % Shares: Branded, Unbranded, Own Label and Artisanal, 2008

Major Brands, Powd. Choc. & Malted Drinks, United States 612
Major Brands Listing by Company and Subsidiary, 2008

17. All Soft Drinks & Juices Market Profile 613
Periscope for All Soft Drinks & Juices in United States 613

Summary Flowchart of Major Suppliers, Demand and Distribution Channels
Introduction, All Soft Drinks & Juices, United States 614
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Detailed product definition, including local market particularities 614
5-year regional and 25-country real annual % value total forecasts, 2007-2012
Strategic Assessment: Comparative 25-country total data (N.America, W.+E. Europe) for
all market data below provided

Total Market Volume, All Soft Drinks & Juices, United States 614
Retail, Foodservice and Total Demand, 2002, 2006 and 2007
Total demand 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market consumption, 2007

Total Market Value, All Soft Drinks & Juices, United States 614
Retail, Foodservice and Total Demand, in US Dollars and Euros, 2002, 2006 and 2007
Total demand real 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market expenditure, 2007

Company Market Shares, All Soft Drinks & Juices, United States 615
Up to Top-10 Ultimate Holding Company Market Shares (updated monthly)
Who owns Whom: Key Local Subsidiary given for each Holding Company

Distribution Channels, All Soft Drinks & Juices, United States 615
Distribution Channel % Shares: Branded, Unbranded, Own Label and Artisanal, 2008

17.1 Mineral Water Market Profile 617
Periscope for Mineral Water in United States 617

Summary Flowchart of Major Suppliers, Demand and Distribution Channels
Introduction, Mineral Water, United States 618

Detailed product definition, including local market particularities
5-year regional and 25-country real annual % value total forecasts, 2007-2012
Strategic Assessment: Comparative 25-country total data (N.America, W.+E. Europe) for
all market data below provided

Total Market Volume, Mineral Water, United States 618
Retail, Foodservice and Total Demand, 2002, 2006 and 2007
Total demand 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market consumption, 2007

Total Market Value, Mineral Water, United States 618
Retail, Foodservice and Total Demand, in US Dollars and Euros, 2002, 2006 and 2007
Total demand real 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market expenditure, 2007

Company Market Shares, Mineral Water, United States 619
Up to Top-10 Ultimate Holding Company Market Shares (updated monthly)
Who owns Whom: Key Local Subsidiary given for each Holding Company

Distribution Channels, Mineral Water, United States 619
Distribution Channel % Shares: Branded, Unbranded, Own Label and Artisanal, 2008

Major Brands, Mineral Water, United States 620
Major Brands Listing by Company and Subsidiary, 2008

17.2 Soft Drinks Market Profile 621
Periscope for Soft Drinks in United States 621

Summary Flowchart of Major Suppliers, Demand and Distribution Channels
Introduction, Soft Drinks, United States 622

Detailed product definition, including local market particularities
5-year regional and 25-country real annual % value total forecasts, 2007-2012
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Strategic Assessment: Comparative 25-country total data (N.America, W.+E. Europe) for 622
all market data below provided

Total Market Volume, Soft Drinks, United States 622
Retail, Foodservice and Total Demand, 2002, 2006 and 2007
Total demand 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market consumption, 2007

Total Market Value, Soft Drinks, United States 622
Retail, Foodservice and Total Demand, in US Dollars and Euros, 2002, 2006 and 2007
Total demand real 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market expenditure, 2007

Company Market Shares, Soft Drinks, United States 623
Up to Top-10 Ultimate Holding Company Market Shares (updated monthly)
Who owns Whom: Key Local Subsidiary given for each Holding Company

Distribution Channels, Soft Drinks, United States 623
Distribution Channel % Shares: Branded, Unbranded, Own Label and Artisanal, 2008

Major Brands, Soft Drinks, United States 624
Major Brands Listing by Company and Subsidiary, 2008

17.3 Fruit Juices and Drinks Market Profile 625
Periscope for Fruit Juices and Drinks in United States 625

Summary Flowchart of Major Suppliers, Demand and Distribution Channels
Introduction, Fruit Juices and Drinks, United States 626

Detailed product definition, including local market particularities
5-year regional and 25-country real annual % value total forecasts, 2007-2012
Strategic Assessment: Comparative 25-country total data (N.America, W.+E. Europe) for
all market data below provided

Total Market Volume, Fruit Juices and Drinks, United States 626
Retail, Foodservice and Total Demand, 2002, 2006 and 2007
Total demand 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market consumption, 2007

Total Market Value, Fruit Juices and Drinks, United States 626
Retail, Foodservice and Total Demand, in US Dollars and Euros, 2002, 2006 and 2007
Total demand real 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market expenditure, 2007

Company Market Shares, Fruit Juices and Drinks, United States 627
Up to Top-10 Ultimate Holding Company Market Shares (updated monthly)
Who owns Whom: Key Local Subsidiary given for each Holding Company

Distribution Channels, Fruit Juices and Drinks, United States 627
Distribution Channel % Shares: Branded, Unbranded, Own Label and Artisanal, 2008

17.31 Fruit Juices Market Profile 629
Periscope for Fruit Juices in United States 629

Summary Flowchart of Major Suppliers, Demand and Distribution Channels
Introduction, Fruit Juices, United States 630

Detailed product definition, including local market particularities
5-year regional and 25-country real annual % value total forecasts, 2007-2012
Strategic Assessment: Comparative 25-country total data (N.America, W.+E. Europe) for
all market data below provided
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Total Market Volume, Fruit Juices, United States 630
Retail, Foodservice and Total Demand, 2002, 2006 and 2007
Total demand 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market consumption, 2007

Total Market Value, Fruit Juices, United States 630
Retail, Foodservice and Total Demand, in US Dollars and Euros, 2002, 2006 and 2007
Total demand real 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market expenditure, 2007

Company Market Shares, Fruit Juices, United States 631
Up to Top-10 Ultimate Holding Company Market Shares (updated monthly)
Who owns Whom: Key Local Subsidiary given for each Holding Company

Distribution Channels, Fruit Juices, United States 631
Distribution Channel % Shares: Branded, Unbranded, Own Label and Artisanal, 2008

Major Brands, Fruit Juices, United States 632
Major Brands Listing by Company and Subsidiary, 2008

17.32 Fruit Drinks Market Profile 633
Periscope for Fruit Drinks in United States 633

Summary Flowchart of Major Suppliers, Demand and Distribution Channels
Introduction, Fruit Drinks, United States 634

Detailed product definition, including local market particularities
5-year regional and 25-country real annual % value total forecasts, 2007-2012
Strategic Assessment: Comparative 25-country total data (N.America, W.+E. Europe) for
all market data below provided

Total Market Volume, Fruit Drinks, United States 634
Retail, Foodservice and Total Demand, 2002, 2006 and 2007
Total demand 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market consumption, 2007

Total Market Value, Fruit Drinks, United States 634
Retail, Foodservice and Total Demand, in US Dollars and Euros, 2002, 2006 and 2007
Total demand real 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market expenditure, 2007

Company Market Shares, Fruit Drinks, United States 635
Up to Top-10 Ultimate Holding Company Market Shares (updated monthly)
Who owns Whom: Key Local Subsidiary given for each Holding Company

Distribution Channels, Fruit Drinks, United States 635
Distribution Channel % Shares: Branded, Unbranded, Own Label and Artisanal, 2008

Major Brands, Fruit Drinks, United States 636
Major Brands Listing by Company and Subsidiary, 2008

17.4 Squashes and Concentrates Market Profile 637
Periscope for Squashes and Concentrates in United States 637

Summary Flowchart of Major Suppliers, Demand and Distribution Channels
Introduction, Squashes and Concentrates, United States 638

Detailed product definition, including local market particularities
5-year regional and 25-country real annual % value total forecasts, 2007-2012
Strategic Assessment: Comparative 25-country total data (N.America, W.+E. Europe) for
all market data below provided
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Total Market Volume, Squashes and Concentrates, United States 638
Retail, Foodservice and Total Demand, 2002, 2006 and 2007
Total demand 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market consumption, 2007

Total Market Value, Squashes and Concentrates, United States 638
Retail, Foodservice and Total Demand, in US Dollars and Euros, 2002, 2006 and 2007
Total demand real 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market expenditure, 2007

Company Market Shares, Squashes and Concentrates, United States 639
Up to Top-10 Ultimate Holding Company Market Shares (updated monthly)
Who owns Whom: Key Local Subsidiary given for each Holding Company

Distribution Channels, Squashes and Concentrates, United States 639
Distribution Channel % Shares: Branded, Unbranded, Own Label and Artisanal, 2008

Major Brands, Squashes and Concentrates, United States 640
Major Brands Listing by Company and Subsidiary, 2008

17.5 Health & Sports Drinks Market Profile 641
Periscope for Health & Sports Drinks in United States 641

Summary Flowchart of Major Suppliers, Demand and Distribution Channels
Introduction, Health & Sports Drinks, United States 642

Detailed product definition, including local market particularities
5-year regional and 25-country real annual % value total forecasts, 2007-2012
Strategic Assessment: Comparative 25-country total data (N.America, W.+E. Europe) for
all market data below provided

Total Market Volume, Health & Sports Drinks, United States 642
Retail, Foodservice and Total Demand, 2002, 2006 and 2007
Total demand 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market consumption, 2007

Total Market Value, Health & Sports Drinks, United States 642
Retail, Foodservice and Total Demand, in US Dollars and Euros, 2002, 2006 and 2007
Total demand real 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market expenditure, 2007

Company Market Shares, Health & Sports Drinks, United States 643
Up to Top-10 Ultimate Holding Company Market Shares (updated monthly)
Who owns Whom: Key Local Subsidiary given for each Holding Company

Distribution Channels, Health & Sports Drinks, United States 643
Distribution Channel % Shares: Branded, Unbranded, Own Label and Artisanal, 2008

Major Brands, Health & Sports Drinks, United States 644
Major Brands Listing by Company and Subsidiary, 2008

17.6 Iced Tea Market Profile 645
Periscope for Iced Tea in United States 645

Summary Flowchart of Major Suppliers, Demand and Distribution Channels
Introduction, Iced Tea, United States 646

Detailed product definition, including local market particularities
5-year regional and 25-country real annual % value total forecasts, 2007-2012
Strategic Assessment: Comparative 25-country total data (N.America, W.+E. Europe) for
all market data below provided
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Total Market Volume, Iced Tea, United States 646
Retail, Foodservice and Total Demand, 2002, 2006 and 2007
Total demand 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market consumption, 2007

Total Market Value, Iced Tea, United States 646
Retail, Foodservice and Total Demand, in US Dollars and Euros, 2002, 2006 and 2007
Total demand real 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market expenditure, 2007

Company Market Shares, Iced Tea, United States 647
Up to Top-10 Ultimate Holding Company Market Shares (updated monthly)
Who owns Whom: Key Local Subsidiary given for each Holding Company

Distribution Channels, Iced Tea, United States 647
Distribution Channel % Shares: Branded, Unbranded, Own Label and Artisanal, 2008

Major Brands, Iced Tea, United States 648
Major Brands Listing by Company and Subsidiary, 2008

18. All Alcoholic Beverages Market Profile 649
Periscope for All Alcoholic Beverages in United States 649

Summary Flowchart of Major Suppliers, Demand and Distribution Channels
Introduction, All Alcoholic Beverages, United States 650

Detailed product definition, including local market particularities
5-year regional and 25-country real annual % value total forecasts, 2007-2012
Strategic Assessment: Comparative 25-country total data (N.America, W.+E. Europe) for
all market data below provided

Total Market Volume, All Alcoholic Beverages, United States 650
Retail, Foodservice and Total Demand, 2002, 2006 and 2007
Total demand 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market consumption, 2007

Total Market Value, All Alcoholic Beverages, United States 650
Retail, Foodservice and Total Demand, in US Dollars and Euros, 2002, 2006 and 2007
Total demand real 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market expenditure, 2007

Company Market Shares, All Alcoholic Beverages, United States 651
Up to Top-10 Ultimate Holding Company Market Shares (updated monthly)
Who owns Whom: Key Local Subsidiary given for each Holding Company

Distribution Channels, All Alcoholic Beverages, United States 651
Distribution Channel % Shares: Branded, Unbranded, Own Label and Artisanal, 2008

18.1 Beer Market Profile 653
Periscope for Beer in United States 653

Summary Flowchart of Major Suppliers, Demand and Distribution Channels
Introduction, Beer, United States 654

Detailed product definition, including local market particularities
5-year regional and 25-country real annual % value total forecasts, 2007-2012
Strategic Assessment: Comparative 25-country total data (N.America, W.+E. Europe) for
all market data below provided

Total Market Volume, Beer, United States 654
Retail, Foodservice and Total Demand, 2002, 2006 and 2007
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Total demand 5-year growth rates, 2002-2007 654
Per capita retail, foodservice and total market consumption, 2007

Total Market Value, Beer, United States 654
Retail, Foodservice and Total Demand, in US Dollars and Euros, 2002, 2006 and 2007
Total demand real 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market expenditure, 2007

Company Market Shares, Beer, United States 655
Up to Top-10 Ultimate Holding Company Market Shares (updated monthly)
Who owns Whom: Key Local Subsidiary given for each Holding Company

Distribution Channels, Beer, United States 655
Distribution Channel % Shares: Branded, Unbranded, Own Label and Artisanal, 2008

Major Brands, Beer, United States 656
Major Brands Listing by Company and Subsidiary, 2008

18.2 Wine Market Profile 657
Periscope for Wine in United States 657

Summary Flowchart of Major Suppliers, Demand and Distribution Channels
Introduction, Wine, United States 658

Detailed product definition, including local market particularities
5-year regional and 25-country real annual % value total forecasts, 2007-2012
Strategic Assessment: Comparative 25-country total data (N.America, W.+E. Europe) for
all market data below provided

Total Market Volume, Wine, United States 658
Retail, Foodservice and Total Demand, 2002, 2006 and 2007
Total demand 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market consumption, 2007

Total Market Value, Wine, United States 658
Retail, Foodservice and Total Demand, in US Dollars and Euros, 2002, 2006 and 2007
Total demand real 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market expenditure, 2007

Company Market Shares, Wine, United States 659
Up to Top-10 Ultimate Holding Company Market Shares (updated monthly)
Who owns Whom: Key Local Subsidiary given for each Holding Company

Distribution Channels, Wine, United States 659
Distribution Channel % Shares: Branded, Unbranded, Own Label and Artisanal, 2008

18.21 Still Wine Market Profile 661
Periscope for Still Wine in United States 661

Summary Flowchart of Major Suppliers, Demand and Distribution Channels
Introduction, Still Wine, United States 662

Detailed product definition, including local market particularities
5-year regional and 25-country real annual % value total forecasts, 2007-2012
Strategic Assessment: Comparative 25-country total data (N.America, W.+E. Europe) for
all market data below provided

Total Market Volume, Still Wine, United States 662
Retail, Foodservice and Total Demand, 2002, 2006 and 2007
Total demand 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market consumption, 2007
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Total Market Value, Still Wine, United States 662
Retail, Foodservice and Total Demand, in US Dollars and Euros, 2002, 2006 and 2007
Total demand real 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market expenditure, 2007

Company Market Shares, Still Wine, United States 663
Up to Top-10 Ultimate Holding Company Market Shares (updated monthly)
Who owns Whom: Key Local Subsidiary given for each Holding Company

Distribution Channels, Still Wine, United States 663
Distribution Channel % Shares: Branded, Unbranded, Own Label and Artisanal, 2008

Major Brands, Still Wine, United States 664
Major Brands Listing by Company and Subsidiary, 2008

Major Brands, Still Wine, United States (continued) 665
Major Brands Listing by Company and Subsidiary, 2008

18.22 Sparkling Wine Market Profile 667
Periscope for Sparkling Wine in United States 667

Summary Flowchart of Major Suppliers, Demand and Distribution Channels
Introduction, Sparkling Wine, United States 668

Detailed product definition, including local market particularities
5-year regional and 25-country real annual % value total forecasts, 2007-2012
Strategic Assessment: Comparative 25-country total data (N.America, W.+E. Europe) for
all market data below provided

Total Market Volume, Sparkling Wine, United States 668
Retail, Foodservice and Total Demand, 2002, 2006 and 2007
Total demand 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market consumption, 2007

Total Market Value, Sparkling Wine, United States 668
Retail, Foodservice and Total Demand, in US Dollars and Euros, 2002, 2006 and 2007
Total demand real 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market expenditure, 2007

Company Market Shares, Sparkling Wine, United States 669
Up to Top-10 Ultimate Holding Company Market Shares (updated monthly)
Who owns Whom: Key Local Subsidiary given for each Holding Company

Distribution Channels, Sparkling Wine, United States 669
Distribution Channel % Shares: Branded, Unbranded, Own Label and Artisanal, 2008

Major Brands, Sparkling Wine, United States 670
Major Brands Listing by Company and Subsidiary, 2008

18.3 Aperitifs & Spirits Market Profile 671
Periscope for Aperitifs & Spirits in United States 671

Summary Flowchart of Major Suppliers, Demand and Distribution Channels
Introduction, Aperitifs & Spirits, United States 672

Detailed product definition, including local market particularities
5-year regional and 25-country real annual % value total forecasts, 2007-2012
Strategic Assessment: Comparative 25-country total data (N.America, W.+E. Europe) for
all market data below provided

Total Market Volume, Aperitifs & Spirits, United States 672
Retail, Foodservice and Total Demand, 2002, 2006 and 2007
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Total demand 5-year growth rates, 2002-2007 672
Per capita retail, foodservice and total market consumption, 2007

Total Market Value, Aperitifs & Spirits, United States 672
Retail, Foodservice and Total Demand, in US Dollars and Euros, 2002, 2006 and 2007
Total demand real 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market expenditure, 2007

Company Market Shares, Aperitifs & Spirits, United States 673
Up to Top-10 Ultimate Holding Company Market Shares (updated monthly)
Who owns Whom: Key Local Subsidiary given for each Holding Company

Distribution Channels, Aperitifs & Spirits, United States 673
Distribution Channel % Shares: Branded, Unbranded, Own Label and Artisanal, 2008

Major Brands, Aperitifs & Spirits, United States 674
Major Brands Listing by Company and Subsidiary, 2008

19. All Baby Foods Market Profile 675
Periscope for All Baby Foods in United States 675

Summary Flowchart of Major Suppliers, Demand and Distribution Channels
Introduction, All Baby Foods, United States 676

Detailed product definition, including local market particularities
5-year regional and 25-country real annual % value total forecasts, 2007-2012
Strategic Assessment: Comparative 25-country total data (N.America, W.+E. Europe) for
all market data below provided

Total Market Volume, All Baby Foods, United States 676
Retail, Foodservice and Total Demand, 2002, 2006 and 2007
Total demand 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market consumption, 2007

Total Market Value, All Baby Foods, United States 676
Retail, Foodservice and Total Demand, in US Dollars and Euros, 2002, 2006 and 2007
Total demand real 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market expenditure, 2007

Company Market Shares, All Baby Foods, United States 677
Up to Top-10 Ultimate Holding Company Market Shares (updated monthly)
Who owns Whom: Key Local Subsidiary given for each Holding Company

Distribution Channels, All Baby Foods, United States 677
Distribution Channel % Shares: Branded, Unbranded, Own Label and Artisanal, 2008

19.1 Baby Jars Market Profile 679
Periscope for Baby Jars in United States 679

Summary Flowchart of Major Suppliers, Demand and Distribution Channels
Introduction, Baby Jars, United States 680

Detailed product definition, including local market particularities
5-year regional and 25-country real annual % value total forecasts, 2007-2012
Strategic Assessment: Comparative 25-country total data (N.America, W.+E. Europe) for
all market data below provided

Total Market Volume, Baby Jars, United States 680
Retail, Foodservice and Total Demand, 2002, 2006 and 2007
Total demand 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market consumption, 2007
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Total Market Value, Baby Jars, United States 680
Retail, Foodservice and Total Demand, in US Dollars and Euros, 2002, 2006 and 2007
Total demand real 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market expenditure, 2007

Company Market Shares, Baby Jars, United States 681
Up to Top-10 Ultimate Holding Company Market Shares (updated monthly)
Who owns Whom: Key Local Subsidiary given for each Holding Company

Distribution Channels, Baby Jars, United States 681
Distribution Channel % Shares: Branded, Unbranded, Own Label and Artisanal, 2008

Major Brands, Baby Jars, United States 682
Major Brands Listing by Company and Subsidiary, 2008

19.2 Baby Milks Market Profile 683
Periscope for Baby Milks in United States 683

Summary Flowchart of Major Suppliers, Demand and Distribution Channels
Introduction, Baby Milks, United States 684

Detailed product definition, including local market particularities
5-year regional and 25-country real annual % value total forecasts, 2007-2012
Strategic Assessment: Comparative 25-country total data (N.America, W.+E. Europe) for
all market data below provided

Total Market Volume, Baby Milks, United States 684
Retail, Foodservice and Total Demand, 2002, 2006 and 2007
Total demand 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market consumption, 2007

Total Market Value, Baby Milks, United States 684
Retail, Foodservice and Total Demand, in US Dollars and Euros, 2002, 2006 and 2007
Total demand real 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market expenditure, 2007

Company Market Shares, Baby Milks, United States 685
Up to Top-10 Ultimate Holding Company Market Shares (updated monthly)
Who owns Whom: Key Local Subsidiary given for each Holding Company

Distribution Channels, Baby Milks, United States 685
Distribution Channel % Shares: Branded, Unbranded, Own Label and Artisanal, 2008

Major Brands, Baby Milks, United States 686
Major Brands Listing by Company and Subsidiary, 2008

19.3 Other Baby Foods Market Profile 687
Periscope for Other Baby Foods in United States 687

Summary Flowchart of Major Suppliers, Demand and Distribution Channels
Introduction, Other Baby Foods, United States 688

Detailed product definition, including local market particularities
5-year regional and 25-country real annual % value total forecasts, 2007-2012
Strategic Assessment: Comparative 25-country total data (N.America, W.+E. Europe) for
all market data below provided

Total Market Volume, Other Baby Foods, United States 688
Retail, Foodservice and Total Demand, 2002, 2006 and 2007
Total demand 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market consumption, 2007
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Total Market Value, Other Baby Foods, United States 688
Retail, Foodservice and Total Demand, in US Dollars and Euros, 2002, 2006 and 2007
Total demand real 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market expenditure, 2007

Company Market Shares, Other Baby Foods, United States 689
Up to Top-10 Ultimate Holding Company Market Shares (updated monthly)
Who owns Whom: Key Local Subsidiary given for each Holding Company

Distribution Channels, Other Baby Foods, United States 689
Distribution Channel % Shares: Branded, Unbranded, Own Label and Artisanal, 2008

Major Brands, Other Baby Foods, United States 690
Major Brands Listing by Company and Subsidiary, 2008

20. All Petfoods Market Profile 691
Periscope for All Petfoods in United States 691

Summary Flowchart of Major Suppliers, Demand and Distribution Channels
Introduction, All Petfoods, United States 692

Detailed product definition, including local market particularities
5-year regional and 25-country real annual % value total forecasts, 2007-2012
Strategic Assessment: Comparative 25-country total data (N.America, W.+E. Europe) for
all market data below provided

Total Market Volume, All Petfoods, United States 692
Retail, Foodservice and Total Demand, 2002, 2006 and 2007
Total demand 5-year growth rates, 2002-2007
Per pet retail, foodservice and total market consumption, 2007

Total Market Value, All Petfoods, United States 692
Retail, Foodservice and Total Demand, in US Dollars and Euros, 2002, 2006 and 2007
Total demand real 5-year growth rates, 2002-2007
Per pet retail, foodservice and total market expenditure, 2007

Company Market Shares, All Petfoods, United States 693
Up to Top-10 Ultimate Holding Company Market Shares (updated monthly)
Who owns Whom: Key Local Subsidiary given for each Holding Company

Distribution Channels, All Petfoods, United States 693
Distribution Channel % Shares: Branded, Unbranded, Own Label and Artisanal, 2008

20.1 Canned Cat Food Market Profile 695
Periscope for Canned Cat Food in United States 695

Summary Flowchart of Major Suppliers, Demand and Distribution Channels
Introduction, Canned Cat Food, United States 696

Detailed product definition, including local market particularities
5-year regional and 25-country real annual % value total forecasts, 2007-2012
Strategic Assessment: Comparative 25-country total data (N.America, W.+E. Europe) for
all market data below provided

Total Market Volume, Canned Cat Food, United States 696
Retail, Foodservice and Total Demand, 2002, 2006 and 2007
Total demand 5-year growth rates, 2002-2007
Per cat retail, foodservice and total market consumption, 2007

Total Market Value, Canned Cat Food, United States 696
Retail, Foodservice and Total Demand, in US Dollars and Euros, 2002, 2006 and 2007
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Total demand real 5-year growth rates, 2002-2007 696
Per cat retail, foodservice and total market expenditure, 2007

Company Market Shares, Canned Cat Food, United States 697
Up to Top-10 Ultimate Holding Company Market Shares (updated monthly)
Who owns Whom: Key Local Subsidiary given for each Holding Company

Distribution Channels, Canned Cat Food, United States 697
Distribution Channel % Shares: Branded, Unbranded, Own Label and Artisanal, 2008

Major Brands, Canned Cat Food, United States 698
Major Brands Listing by Company and Subsidiary, 2008

20.2 Canned Dog Food Market Profile 699
Periscope for Canned Dog Food in United States 699

Summary Flowchart of Major Suppliers, Demand and Distribution Channels
Introduction, Canned Dog Food, United States 700

Detailed product definition, including local market particularities
5-year regional and 25-country real annual % value total forecasts, 2007-2012
Strategic Assessment: Comparative 25-country total data (N.America, W.+E. Europe) for
all market data below provided

Total Market Volume, Canned Dog Food, United States 700
Retail, Foodservice and Total Demand, 2002, 2006 and 2007
Total demand 5-year growth rates, 2002-2007
Per dog retail, foodservice and total market consumption, 2007

Total Market Value, Canned Dog Food, United States 700
Retail, Foodservice and Total Demand, in US Dollars and Euros, 2002, 2006 and 2007
Total demand real 5-year growth rates, 2002-2007
Per dog retail, foodservice and total market expenditure, 2007

Company Market Shares, Canned Dog Food, United States 701
Up to Top-10 Ultimate Holding Company Market Shares (updated monthly)
Who owns Whom: Key Local Subsidiary given for each Holding Company

Distribution Channels, Canned Dog Food, United States 701
Distribution Channel % Shares: Branded, Unbranded, Own Label and Artisanal, 2008

Major Brands, Canned Dog Food, United States 702
Major Brands Listing by Company and Subsidiary, 2008

20.3 Dry/Semi-Moist Cat Food Market Profile 703
Periscope for Dry/Semi-Moist Cat Food in United States 703

Summary Flowchart of Major Suppliers, Demand and Distribution Channels
Introduction, Dry/Semi-Moist Cat Food, United States 704

Detailed product definition, including local market particularities
5-year regional and 25-country real annual % value total forecasts, 2007-2012
Strategic Assessment: Comparative 25-country total data (N.America, W.+E. Europe) for
all market data below provided

Total Market Volume, Dry/Semi-Moist Cat Food, United States 704
Retail, Foodservice and Total Demand, 2002, 2006 and 2007
Total demand 5-year growth rates, 2002-2007
Per cat retail, foodservice and total market consumption, 2007

Total Market Value, Dry/Semi-Moist Cat Food, United States 704
Retail, Foodservice and Total Demand, in US Dollars and Euros, 2002, 2006 and 2007
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Total demand real 5-year growth rates, 2002-2007 704
Per cat retail, foodservice and total market expenditure, 2007

Company Market Shares, Dry/Semi-Moist Cat Food, United States 705
Up to Top-10 Ultimate Holding Company Market Shares (updated monthly)
Who owns Whom: Key Local Subsidiary given for each Holding Company

Distribution Channels, Dry/Semi-Moist Cat Food, United States 705
Distribution Channel % Shares: Branded, Unbranded, Own Label and Artisanal, 2008

Major Brands, Dry/Semi-Moist Cat Food, United States 706
Major Brands Listing by Company and Subsidiary, 2008

20.4 Dry/Semi-Moist Dog food Market Profile 707
Periscope for Dry/Semi-Moist Dog food in United States 707

Summary Flowchart of Major Suppliers, Demand and Distribution Channels
Introduction, Dry/Semi-Moist Dog food, United States 708

Detailed product definition, including local market particularities
5-year regional and 25-country real annual % value total forecasts, 2007-2012
Strategic Assessment: Comparative 25-country total data (N.America, W.+E. Europe) for
all market data below provided

Total Market Volume, Dry/Semi-Moist Dog food, United States 708
Retail, Foodservice and Total Demand, 2002, 2006 and 2007
Total demand 5-year growth rates, 2002-2007
Per dog retail, foodservice and total market consumption, 2007

Total Market Value, Dry/Semi-Moist Dog food, United States 708
Retail, Foodservice and Total Demand, in US Dollars and Euros, 2002, 2006 and 2007
Total demand real 5-year growth rates, 2002-2007
Per dog retail, foodservice and total market expenditure, 2007

Company Market Shares, Dry/Semi-Moist Dog food, United States 709
Up to Top-10 Ultimate Holding Company Market Shares (updated monthly)
Who owns Whom: Key Local Subsidiary given for each Holding Company

Distribution Channels, Dry/Semi-Moist Dog food, United States 709
Distribution Channel % Shares: Branded, Unbranded, Own Label and Artisanal, 2008

Major Brands, Dry/Semi-Moist Dog food, United States 710
Major Brands Listing by Company and Subsidiary, 2008

Company Profiles in United States  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 711
ALL companies and subsidiaries identified in the markets covered listed
Holding Company Country and Product Market Shares & Rankings (updated monthly)
Note: Applying 2008 Company Market Shares to 2007 Market Value data
360 Global Wine to ABF 712
ADM to AMP 713
AMP to Agri-Mark 714
Agropur to Alpine Confections 715
Alpine Spring to American Food 716
American Licorice to AntiCa Na-pa Valley 717
Apple & Eve to Arla Foods 718
Armanino to B&G Foods 719
B&G Foods to Bacardi 720
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Bachman to Bar-S 721
Barbara's Bakery to Berkshire Partners 722
Best Foods Baking to Blackstone Capital 723
Blackstone Capital to Bob Evans 724
Bob Evans to Bongrain 725
Borges Pont to Bridgford Foods 726
Bridgford Foods to C&H Sugar 727
CPCA to Cadbury 728
Cadbury to California Dairies 729
California Fruit Pa. to Campbell Soup 730
Campbell Soup to Cargill 731
Cargill to Castle Brands 732
Catelli to Challenge Dairy 733
Champion-Lyte to Citrus World 734
Clearly Canadian to Coca-Cola 735
Coca-Cola to Colorado Boxed Beef 736
Community Coffee to ConAgra 737
ConAgra 738
ConAgra 739
ConFish to ContiGroup 740
Coopagri Bretagne to Cremonini 741
Crockett's Honey to Danish Crown 742
Danone to Dean Foods 743
Dean Foods to Del Monte Foods 744
Del Monte Foods to Delmaine Trading 745
Delta Pride to Diedrich 746
Divella to Dr Pepper Snapple 747
Dr Pepper Snapple to Ebro Puleva 748
Echo Springs to Export Packers 749
FPI to Farmer John Clougherty 750
Farmland Industries to Ferrera Pan 751
Ferrero to Fortune Brands 752
Foster Dairies to Freedman 753
Freedman to Fresh Del Monte 754
Friendly Ice Cream to Gay Lea 755
Gay Lea to General Mills 756
General Mills 757
General Mills 758
General Mills to Glisten 759
Glisten to Goya Foods 760
Great Lakes to Gruma 761
Grupo Bimbo to Guy's Foods 762
HM Capital to HP Hood 763
Hain Celestial 764
Hain Celestial 765
Hansen Natural to Hatfield 766
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Headlands Estates to Heinz 767
Heinz 768
Herman Goelitz to Hershey's 769
Hershey's to Hilmar Cheese 770
Hoji-blanca to Hormel 771
Hormel to IAWS 772
IAWS to Int'l Baking 773
Integrated BioPh. to JP Morgan 774
JR Wood to Jianlibao 775
Jim Patti-son Group to K.J. Intl 776
KKR to Kellogg 777
Kellogg to Kirin 778
Kirin to Kraft Foods 779
Kraft Foods 780
Kraft Foods 781
Kraft Foods 782
Kraft Foods to Kroger 783
Kroger to LEAF Inc. 784
LVMH to Lactalis 785
Lactoprot to Lance 786
Land Mark to Land O'Lakes 787
Land O'Lakes to Leprino 788
Lindt & Sprüngli to Lucille Farms 789
Lufthansa to Mars 790
Mars 791
Mars to McCain 792
McCain to McKee Foods 793
Meiji Group to Mitsukan 794
Molson Coors to Murry's 795
Murry's to National Beverage 796
National Beverage to Nestlé 797
Nestlé 798
Nestlé 799
Nestlé to Nichirei 800
Nichirei to NorSun 801
Norse Dairy to Northwest Dairymen 802
Northwest Dairymen to Ocean Beauty 803
Ocean Spray to Osborne 804
Ostrich Growers to P&G 805
Pacific Coast Pr. to Parmalat 806
Parmalat to PepsiCo 807
PepsiCo 808
PepsiCo to Perricone 809
Pete's Brewing to Pinguin 810
Plochman to Quaker Maid Meats 811
Quality Bakers Coop to Ralcorp 812

Page 76

Source and © Copyright: Food For Thought (FFT) Year 2008 Edition, created 09 September 2008 11:42:57 GMT
Generated for Food For Thought



Ralcorp to Ready Pac 813
Ready Pac to Reser's Foods 814
Rhodes to Rieber 815
Ritorna Natural to Rosina 816
Rosina to Rémy Cointreau 817
S&P Company to Saintsbury 818
Salada Tea to Sara Lee 819
Sara Lee 820
Sara Lee to Schreiber 821
Schuster Marketing to Sepp's 822
Services Acquisition to Singleton 823
Sitka to Smithfield Foods 824
Smithfield Foods to Smucker 825
Smucker to Snak King 826
Snyders of Hanover to Starbucks 827
Starbucks to Sun Garden 828
Sun Garden to Suntory 829
Suntory to Tata 830
Tate & Lyle to Thomas H Lee 831
Thomas Wilson to Tootsie Roll 832
Tootsie Roll to Treehouse 833
Tri Valley to Turano 834
Turkey Hill to Tyson Foods 835
Tyson Foods to Unilever 836
Unilever 837
Unilever to Utz Foods 838
Uvalde Honey to Ventura Foods 839
Vermont Pure to Vita Foods 840
Vita Foods to Welch's 841
Wells Dairy to Wet Planet 842
Wilkinson Spitz to Yildiz 843
YoCream to nSpired 844

Major Brands And 'Who Owns Whom' in United States  .  .  .  .  .  .  .  .  . 845
Holding Companies, Key Local Subsidiaries and Major Brands systematically identified
by product and country
Major Brands by Product Market 847

1.1 Flour (retail only) 847
1.2 Bread Products 847
1.3 Crispbread 847
1.4 Industrial Pastry 848
1.5 Biscuits 848
1.6 Frozen Pastry Products 849
1.71 Fresh Pasta 849
1.72 Dry Pasta 849
2.1 Rice 850
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2.2 Breakfast Cereals 850
3.1 Sugar 851
3.2 Artificial Sweeteners 851
4.1 Jams & Marmalade 851
4.2 Honey 851
4.3 Other Sweet Spreads 851
5.11 Chewing Gum 851
5.12 Other Sugar Confectionery 852
5.21 Chocolate Countlines 853
5.22 Other Chocolate Confectionery 853
5.31 Nuts 854
5.32 Savoury Biscuits 854
5.33 Extruded Snacks 854
6.1 Fresh Fruit 855
6.2 Canned Fruit 855
6.3 Frozen Fruit 855
6.4 Fresh Vegetables 855
6.5 Canned Vegetables 855
6.6 Frozen Vegetables 855
6.7 Chilled Vegetables 856
7.1 Fresh Potatoes 856
7.2 Potato Crisps 856
7.3 Frozen Potato 856
7.4 Dehydrated Potato 856
8.1 Liquid Milk 857
8.2 Cream 857
8.3 Yoghurt 857
8.4 Condensed Milk 858
8.5 Powdered Milk 858
8.6 Fresh Cheese 858
8.7 Natural Cheese 858
8.8 Processed Cheese 859
8.9 Eggs 859
9.1 Ice Cream 859
9.2 Chilled Dairy Desserts 860
9.3 Powdered Desserts 860
10.11 Butter (standard) 860
10.12 Other Dairy Spreads 860
10.21 Margarine (standard) 860
10.22 Other Non-Dairy Spreads 861
10.31 Olive Oil 861
10.32 Other Oils 861
10.4 Cooking Fats (retail only) 861
11.1 Mayonnaise 861
11.2 Salad Dressings 861
11.3 Ketchup 862
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11.4 Vegetables in Vinegar 862
11.5 Mustard 862
11.6 Table Salt 862
11.7 Herbs & Spices 862
11.8 Vinegar 862
12.1 Canned and Cartoned Soup 862
12.2 Dehydrated Soup 863
12.3 Frozen Soup 863
12.41 Canned Tomato 863
12.42 Tomato Concentrate 863
12.43 Pasta Sauces 863
12.44 Other Canned Sauces 863
12.5 Dehydrated Sauces 864
12.6 Bouillon Cubes 864
13.11 Beef 864
13.12 Pork 864
13.13 Mutton 864
13.14 Poultry 864
13.15 Other Fresh Meat 865
13.21 Canned Meat 865
13.22 Frozen Convenience meat 865
13.23 Cured Meat 865
13.24 Bacon & Ham 866
13.25 Delicatessen Products 866
14.1 Fresh Fish 867
14.2 Canned Fish 867
14.3 Frozen Fish 867
14.4 Other Processed Fish 868
15.1 Canned Pasta 868
15.2 Canned Ready Meals 868
15.3 Dehydrated Ready Meals 868
15.4 Frozen Pizza 868
15.5 Frozen Ready Meals 869
15.6 Chilled Ready Meals 870
15.7 Sandwiches 870
16.1 Bean and Ground Coffee 870
16.2 Soluble Coffee 870
16.3 Coffee Substitutes 870
16.4 Black Tea 871
16.5 Herbal Teas 871
16.6 Powd. Choc. & Malted Drinks 871
17.1 Mineral Water 871
17.2 Soft Drinks 872
17.31 Fruit Juices 872
17.32 Fruit Drinks 873
17.4 Squashes and Concentrates 873
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17.5 Health & Sports Drinks 874
17.6 Iced Tea 874
18.1 Beer 875
18.21 Still Wine 875
18.22 Sparkling Wine 876
18.3 Aperitifs & Spirits 877
19.1 Baby Jars 877
19.2 Baby Milks 878
19.3 Other Baby Foods 878
20.1 Canned Cat Food 878
20.2 Canned Dog Food 878
20.3 Dry/Semi-Moist Cat Food 878
20.4 Dry/Semi-Moist Dog food 878

Major Brands by Holding Company 881
360 Global Wine to AntiCa Napa Valley 881
Apple & Eve to B&G Foods 882
B&G Foods to Blue Diamond Growers 883
Bob Evans to Cal-Maine 884
Cal-Maine to Catterton Partners 885
Catterton Partners to ConAgra 886
ConAgra to Constellation Brands 887
Contessa Foods to Del Monte Foods 888
Del Monte Foods to Ebro Puleva 889
Ebro Puleva to Foster's 890
Foster's to General Mills 891
General Mills to Green Mountain 892
Greencore to Hansen Natural 893
Hansen Natural to Hershey's 894
Hershey's to Inventure Group 895
Inventure Group to Kellogg 896
Kellogg to Kraft Foods 897
Kraft Foods to LVMH 898
LVMH to Lotte 899
Lucille Farms to McKee Foods 900
McKee Foods to Necco 901
Nestlé to Nestlé 902
Nestlé to Pacific Coast Producers 903
Pacific Coast Producers to Perfetti 904
Performance Food to Ralcorp 905
Ralcorp to Russell Stover 906
Russell Stover to Sargento 907
Schmidt Foods to Smucker 908
Smucker to Suprema Specialities 909
Supreme Beef to Trinchero 910
Tropical Beverage to Ventura Foods 911
Ventura Foods to nSpired 912
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