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FOREWORD
LEGAL, DISCLAIMER and COPYRIGHT

Legal: This report is governed by the "Terms of Service" and "Legal & Disclaimer" sections to be found on FFT's online
website at www.fft.com.

Disclaimer: Whilst every possible care has been taken in the compilation, preparation and presentation of the information
published in this report, no liability whatsoever can be accepted for the contents or their accuracy.

Copyright © No part of this work may be reproduced or utilised in any form or by any means, electronic or mechanical,
including photocopying, internet or  any other information storage or retrieval system, without prior written
permission of the publishers.

OVERALL DEFINITIONS

General: Market data refer to all products sold for final human consumption in retail, foodservice and artisanal markets
(own-produced for own sale, e.g. independent bakers), thus excluding industrial and intermediate consumption,
and auto-consumption.

Product: All product markets are carefully defined so as to be comparable across all countries. Special cases in a few
country and product markets are specified.

Prices: Retail prices (including VAT, excise and other indirect taxes) and foodservice buy-in prices are applied
throughout.

METHODOLOGY

All countries are surveyed in the field regularly, during which extensive company and other interviews are carried out. FFT also
systematically gathers all publicly available data (from trade associations, government institutions and publications, the press and
other media). The definition above (final human consumption) ensures that there is no double-counting among product markets.
In turn, this enables comparisons across all country/product markets on a per capita or unit value or real growth basis, and allows
all data to be summed by product, by country, or by category, allowing extensive cross-checking for verisimilitude. Foodservice
Markets: The total (retail + foodservice) human consumption market is established first. An estimate of the food-service market
share, derived from multiple sources and industry interviews, is then applied to this total. Owing to the extremely fragmented
nature of the foodservice market, specific foodservice surveys are not considered feasible or reliable.

FULL COVERAGE

There are NO gaps. Volume, Value and Company Market Share data are provided for ALL country and product markets. FFT
provides its own carefully assessed estimates in the absence of any available data source.

DATA COLLECTION PRINCIPLES

1 End-Use Definition: Final Human Consumption (see above). This ensures NO double-counting and that any and all
data can be added up.

2 Wide Coverage: All demand & supply - including retail, foodservice and direct supply - provides a fixed frame into
which all elements must fit in a logical manner.

3 The 100% Rule: Company market shares must add up to no more than 100%, and wide coverage means that all
significant supplier market shares must be fitted in, squeezing many company claims!

4 Cross-checking: To ensure verisimilitude, extensive country comparisons are made of per capita consumption and
expenditure, real growth rates, etc., and against 10-year historical trends. Data "outliers" are singled
out, and if necessary re-checked in the field.

5 Critical Review: All publicly available data - the trade press, associations, government surveys, etc., are
exhaustively collected & collated, and many amended or rejected, applying the above principles.

6 Original Sourcing: Extensive field surveys, company interviews and store checks are carried out every year, and all
data is "fitted" to a realistic overall picture of total supply and demand.

7 Software: Complex, internally-developed computer programs provide a unique dynamic interlocking data grid.
8 Russian Doll: Internal consistency and coherence is provided by data adjusting automatically to data changes

elsewhere.
9 Client Feedback: Continual improvements are incorporated in each annual edition at clients' suggestions and

remarks, thus fine-tuning the database to market realities.
10 Strategic View: Strategic View: Presentation techniques favoring a global vision of food & drink markets are

systematically applied.
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Total demand 5-year growth rates, 2002-2007 652
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Total Market Value, Still Wine, Switzerland 660
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Company Market Shares, Canned Cat Food, Switzerland 693
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Company Market Shares, Dry/Semi-Moist Cat Food, Switzerland 701
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Major Brands, Dry/Semi-Moist Dog food, Switzerland 706
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ALL companies and subsidiaries identified in the markets covered listed
Holding Company Country and Product Market Shares & Rankings (updated monthly)
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11er Nahrungsm. to Alliance Champagne 708
Alvious Fisher to Bacardi 709
Bahlsen Süßwaren to Belvédère 710
Beretta to Biscuiterie Lonay 711
Blattmann to Burrus 712
Burrus to Canonica 713
Capvis to CdN 714
CdN to Coca-Cola 715
Coca-Cola to Conserve Mediter. 716
Consorcio Serrano to Coop Schweiz 717
Coop Schweiz 718
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Coop Schweiz 719
Coop Schweiz 720
Coop Schweiz to Cremo 721
Cremo to Deluna 722
Deluna to Ditzler 723
Dole to Ernst Kneuss 724
Ernst Sutter to Fleury 725
Fleury Michon to Frigemo 726
Frigemo to Geflügel Frei 727
General Mills to Groupe Minoteries 728
Grupo SOS to Haco 729
Haco to Hermes 730
Hero 731
Hero to Hilcona 732
Hilcona to Hipp 733
Hochdorf Holding to Hügli 734
Hügli 735
Hügli to Imhoff 736
Inter-snack to Kentaur 737
Kirin to Kraft Foods 738
Kraft Foods to La Martiniquaise 739
Lactalis to Laiteries Réunies 740
Laiteries Réunies to Lehman Brothers 741
Lenher to Lorenz Snack 742
Loretta to MMD 743
Maestrani to Mars 744
Mars to Meinen 745
Meinen to Migros 746
Migros 747
Migros 748
Migros 749
Migros 750
Migros 751
Migros 752
Migros 753
Migros 754
Migros to Mövenpick 755
Mövenpick to Nestlé 756
Nestlé 757
Nestlé 758
Nestlé 759
Nestlé 760
Nestlé to Nieder-mann 761
Nieder-mann to Pasta Röthlin 762
Pastinella to Pomdor 763
Pomdor to Rapelli 764
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Reitzel to Rivella 765
Ronaldsay to Schenk 766
Schenk to Sofri Geflügel 767
Soledor to Swiss Al-pine Herbs 768
Swiss Dairy Food to Thurgau 769
Thurgau to Unilever 770
Unilever 771
Unilever 772
Unilever 773
Unilever to Valora 774
Valora to Vinus Vita 775
Virgin Trading to ZAF 776
ZMV 777
ZMV to Ültje 778

Major Brands And 'Who Owns Whom' in Switzerland  .  .  .  .  .  .  .  .  .  . 779
Holding Companies, Key Local Subsidiaries and Major Brands systematically identified
by product and country
Major Brands by Product Market 781

1.1 Flour (retail only) 781
1.2 Bread Products 781
1.3 Crispbread 781
1.4 Industrial Pastry 781
1.5 Biscuits 781
1.6 Frozen Pastry Products 782
1.71 Fresh Pasta 782
1.72 Dry Pasta 782
2.1 Rice 782
2.2 Breakfast Cereals 782
3.1 Sugar 782
3.2 Artificial Sweeteners 782
4.1 Jams & Marmalade 782
4.2 Honey 783
4.3 Other Sweet Spreads 783
5.11 Chewing Gum 783
5.12 Other Sugar Confectionery 783
5.21 Chocolate Countlines 783
5.22 Other Chocolate Confectionery 783
5.31 Nuts 784
5.32 Savoury Biscuits 784
5.33 Extruded Snacks 784
6.1 Fresh Fruit 784
6.2 Canned Fruit 784
6.3 Frozen Fruit 785
6.4 Fresh Vegetables 785
6.5 Canned Vegetables 785
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6.6 Frozen Vegetables 785
6.7 Chilled Vegetables 785
7.1 Fresh Potatoes 785
7.2 Potato Crisps 785
7.3 Frozen Potato 785
7.4 Dehydrated Potato 785
8.1 Liquid Milk 785
8.2 Cream 786
8.3 Yoghurt 786
8.4 Condensed Milk 786
8.5 Powdered Milk 786
8.6 Fresh Cheese 786
8.7 Natural Cheese 786
8.8 Processed Cheese 787
8.9 Eggs 787
9.1 Ice Cream 787
9.2 Chilled Dairy Desserts 787
9.3 Powdered Desserts 787
10.11 Butter (standard) 787
10.12 Other Dairy Spreads 788
10.21 Margarine (standard) 788
10.22 Other Non-Dairy Spreads 788
10.31 Olive Oil 788
10.32 Other Oils 788
10.4 Cooking Fats (retail only) 788
11.1 Mayonnaise 788
11.2 Salad Dressings 788
11.3 Ketchup 788
11.4 Vegetables in Vinegar 788
11.5 Mustard 789
11.6 Table Salt 789
11.7 Herbs & Spices 789
11.8 Vinegar 789
12.1 Canned and Cartoned Soup 789
12.2 Dehydrated Soup 789
12.3 Frozen Soup 789
12.41 Canned Tomato 789
12.42 Tomato Concentrate 789
12.43 Pasta Sauces 789
12.44 Other Canned Sauces 789
12.5 Dehydrated Sauces 789
12.6 Bouillon Cubes 790
13.11 Beef 790
13.12 Pork 790
13.13 Mutton 790
13.14 Poultry 790
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13.15 Other Fresh Meat 790
13.21 Canned Meat 790
13.22 Frozen Convenience meat 790
13.23 Cured Meat 790
13.24 Bacon & Ham 791
13.25 Delicatessen Products 791
14.1 Fresh Fish 791
14.2 Canned Fish 792
14.3 Frozen Fish 792
14.4 Other Processed Fish 792
15.1 Canned Pasta 792
15.2 Canned Ready Meals 792
15.3 Dehydrated Ready Meals 792
15.4 Frozen Pizza 792
15.5 Frozen Ready Meals 792
15.6 Chilled Ready Meals 792
15.7 Sandwiches 792
16.1 Bean and Ground Coffee 793
16.2 Soluble Coffee 793
16.3 Coffee Substitutes 793
16.4 Black Tea 793
16.5 Herbal Teas 793
16.6 Powd. Choc. & Malted Drinks 793
17.1 Mineral Water 793
17.2 Soft Drinks 794
17.31 Fruit Juices 794
17.32 Fruit Drinks 794
17.4 Squashes and Concentrates 794
17.5 Health & Sports Drinks 794
17.6 Iced Tea 795
18.1 Beer 795
18.21 Still Wine 795
18.22 Sparkling Wine 796
18.3 Aperitifs & Spirits 796
19.1 Baby Jars 797
19.2 Baby Milks 797
19.3 Other Baby Foods 797
20.1 Canned Cat Food 797
20.2 Canned Dog Food 797
20.3 Dry/Semi-Moist Cat Food 797
20.4 Dry/Semi-Moist Dog food 797

Major Brands by Holding Company 799
11er Nahrungsmittel to Biorex 799
Bischofsberger to Coca-Cola 800
Coca-Cola to Coop Schweiz 801
Coop Schweiz to Eckes 802
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Eckes to Haco 803
Haco to Hilcona 804
Hilcona to Kraft Foods 805
Kraft Foods to Laiteries Réunies 806
Laiteries Réunies to Mars 807
Mars to Migros 808
Migros to Migros 809
Migros to Nestlé 810
Nestlé to Oetker 811
Oetker to Schenk 812
Schenk to Unilever 813
Unilever to Warteck 814
Wesergold to Ültje 815
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