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FOREWORD
LEGAL, DISCLAIMER and COPYRIGHT

Legal: This report is governed by the "Terms of Service" and "Legal & Disclaimer" sections to be found on FFT's online
website at www.fft.com.

Disclaimer: Whilst every possible care has been taken in the compilation, preparation and presentation of the information
published in this report, no liability whatsoever can be accepted for the contents or their accuracy.

Copyright © No part of this work may be reproduced or utilised in any form or by any means, electronic or mechanical,
including photocopying, internet or  any other information storage or retrieval system, without prior written
permission of the publishers.

OVERALL DEFINITIONS

General: Market data refer to all products sold for final human consumption in retail, foodservice and artisanal markets
(own-produced for own sale, e.g. independent bakers), thus excluding industrial and intermediate consumption,
and auto-consumption.

Product: All product markets are carefully defined so as to be comparable across all countries. Special cases in a few
country and product markets are specified.

Prices: Retail prices (including VAT, excise and other indirect taxes) and foodservice buy-in prices are applied
throughout.

METHODOLOGY

All countries are surveyed in the field regularly, during which extensive company and other interviews are carried out. FFT also
systematically gathers all publicly available data (from trade associations, government institutions and publications, the press and
other media). The definition above (final human consumption) ensures that there is no double-counting among product markets.
In turn, this enables comparisons across all country/product markets on a per capita or unit value or real growth basis, and allows
all data to be summed by product, by country, or by category, allowing extensive cross-checking for verisimilitude. Foodservice
Markets: The total (retail + foodservice) human consumption market is established first. An estimate of the food-service market
share, derived from multiple sources and industry interviews, is then applied to this total. Owing to the extremely fragmented
nature of the foodservice market, specific foodservice surveys are not considered feasible or reliable.

FULL COVERAGE

There are NO gaps. Volume, Value and Company Market Share data are provided for ALL country and product markets. FFT
provides its own carefully assessed estimates in the absence of any available data source.

DATA COLLECTION PRINCIPLES

1 End-Use Definition: Final Human Consumption (see above). This ensures NO double-counting and that any and all
data can be added up.

2 Wide Coverage: All demand & supply - including retail, foodservice and direct supply - provides a fixed frame into
which all elements must fit in a logical manner.

3 The 100% Rule: Company market shares must add up to no more than 100%, and wide coverage means that all
significant supplier market shares must be fitted in, squeezing many company claims!

4 Cross-checking: To ensure verisimilitude, extensive country comparisons are made of per capita consumption and
expenditure, real growth rates, etc., and against 10-year historical trends. Data "outliers" are singled
out, and if necessary re-checked in the field.

5 Critical Review: All publicly available data - the trade press, associations, government surveys, etc., are
exhaustively collected & collated, and many amended or rejected, applying the above principles.

6 Original Sourcing: Extensive field surveys, company interviews and store checks are carried out every year, and all
data is "fitted" to a realistic overall picture of total supply and demand.

7 Software: Complex, internally-developed computer programs provide a unique dynamic interlocking data grid.
8 Russian Doll: Internal consistency and coherence is provided by data adjusting automatically to data changes

elsewhere.
9 Client Feedback: Continual improvements are incorporated in each annual edition at clients' suggestions and

remarks, thus fine-tuning the database to market realities.
10 Strategic View: Strategic View: Presentation techniques favoring a global vision of food & drink markets are

systematically applied.
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Summary Flowchart of Major Suppliers, Demand and Distribution Channels
Introduction, Iced Tea, Poland 644

Detailed product definition, including local market particularities
5-year regional and 25-country real annual % value total forecasts, 2007-2012
Strategic Assessment: Comparative 25-country total data (N.America, W.+E. Europe) for
all market data below provided

Total Market Volume, Iced Tea, Poland 644
Retail, Foodservice and Total Demand, 2002, 2006 and 2007
Total demand 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market consumption, 2007

Page 66

Source and © Copyright: Food For Thought (FFT) Year 2008 Edition, created 10 September 2008 11:28:42 GMT
Generated for Food For Thought



Total Market Value, Iced Tea, Poland 644
Retail, Foodservice and Total Demand, in Polish Zlotys and Euros, 2002, 2006 and 2007
Total demand real 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market expenditure, 2007

Company Market Shares, Iced Tea, Poland 645
Up to Top-10 Ultimate Holding Company Market Shares (updated monthly)
Who owns Whom: Key Local Subsidiary given for each Holding Company

Distribution Channels, Iced Tea, Poland 645
Distribution Channel % Shares: Branded, Unbranded, Own Label and Artisanal, 2008

Major Brands, Iced Tea, Poland 646
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Detailed product definition, including local market particularities
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Company Market Shares, Still Wine, Poland 661
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Distribution Channels, Still Wine, Poland 661
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Major Brands Listing by Company and Subsidiary, 2008

18.3 Aperitifs & Spirits Market Profile 667
Periscope for Aperitifs & Spirits in Poland 667

Summary Flowchart of Major Suppliers, Demand and Distribution Channels
Introduction, Aperitifs & Spirits, Poland 668

Detailed product definition, including local market particularities
5-year regional and 25-country real annual % value total forecasts, 2007-2012
Strategic Assessment: Comparative 25-country total data (N.America, W.+E. Europe) for
all market data below provided

Total Market Volume, Aperitifs & Spirits, Poland 668
Retail, Foodservice and Total Demand, 2002, 2006 and 2007
Total demand 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market consumption, 2007

Total Market Value, Aperitifs & Spirits, Poland 668
Retail, Foodservice and Total Demand, in Polish Zlotys and Euros, 2002, 2006 and 2007
Total demand real 5-year growth rates, 2002-2007
Per capita retail, foodservice and total market expenditure, 2007
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Company Market Shares, Aperitifs & Spirits, Poland 669
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Who owns Whom: Key Local Subsidiary given for each Holding Company 677
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Detailed product definition, including local market particularities
5-year regional and 25-country real annual % value total forecasts, 2007-2012
Strategic Assessment: Comparative 25-country total data (N.America, W.+E. Europe) for
all market data below provided

Total Market Volume, Canned Cat Food, Poland 692
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Distribution Channel % Shares: Branded, Unbranded, Own Label and Artisanal, 2008 693
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Total Market Value, Dry/Semi-Moist Cat Food, Poland 700
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CEDC to Cadbury 723
Cadbury to Cantalou 724
Cargill to Centrala Rybna 725
Cerealia Unibake to Chlodnia Elk 726
Chlodnia Kielce to Chlodnia Olsztyn 727
Chlodnia Poznan to Cloetta Fazer 728
Cloetta Fazer to Conserve Mediter. 729
Conserve Mediter. to Czarmies Zlawies 730
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Miesny Sacz to Miwex 769
Miwex to Mlekpol Grajewo 770
Mlekpol Grajewo to Motyl 771
Mowimex to Nestlé 772
Nestlé 773
Nestlé to Nordis 774
Nordis to Nutrexpa 775
Nutrexpa to OSM Choszczno 776
OSM G. Wielkopol. to OSM Gdansk 777
OSM K. Pomorski to OSM Krasnystaw 778
OSM Lodz to OSM Ostroleka 779
OSM Pabianice to OSM Rawa Mazo. 780
OSM Rawa Mazo. to OSM Starogard 781
OSM Wejcherowo to OSM Zambrow 782
OSM Zambrow to Ocean Spray 783
Odra to Oetker 784
Oetker to Orkla 785
Orkla 786
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PHW Gruppe to PPM Koszalin 789
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RZD Rzeszow to Raisio 800
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Rieber to Rolmak Narew 803
Rolmex to S Ch Nasielsk 804
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SM Gora to SM Mackowy 806
SM Mackowy to SM Mlekovita 807
SM Mlekovita to SSM Sroda Wielkop. 808
SZD Chorzow to Sarad 809
Saturn Nordic to Sawex 810
Schooner Capital to Sidwin 811
Sieros-zowice to Smithfield Foods 812
Smithfield Foods to Solidar-nosc 813
Solidar-nosc to Spolem Katowice 814

Page 76

Source and © Copyright: Food For Thought (FFT) Year 2008 Edition, created 10 September 2008 11:28:42 GMT
Generated for Food For Thought



Spolem Katowice to Spozywcza Obrot 815
Squibb to Steirer-obst 816
Steirer-obst to Sulima 817
Super Gdynia to Tchibo 818
Tchibo to Tessa Lubawa 819
Texas to Tyson Foods 820
Tyson Foods to Unilever 821
Unilever 822
Uniq to Vande-moortele 823
Vi Muong to Vivartia 824
Vortumnus to Warner L.-Bahlsen 825
Warwin to Wessanen 826
Wessanen to Wilbo Seafood 827
Wital to Wytwornia Michal 828
Wytwórnia Wöd to ZM Katowice 829
ZM Kole to ZM Nysa 830
ZM Olsztyn to ZPOW Kwidzyn 831
ZPOW Kwidzyn to Zas 832
Zbyszko to Zott 833
Zott to Zwack Underberg 834

Major Brands And 'Who Owns Whom' in Poland  .  .  .  .  .  .  .  .  .  .  .  .  . 835
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Major Brands by Product Market 837
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1.2 Bread Products 837
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2.1 Rice 838
2.2 Breakfast Cereals 838
3.1 Sugar 839
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4.3 Other Sweet Spreads 839
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5.33 Extruded Snacks 841
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6.2 Canned Fruit 841
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6.5 Canned Vegetables 842
6.6 Frozen Vegetables 842
6.7 Chilled Vegetables 842
7.2 Potato Crisps 842
7.3 Frozen Potato 842
7.4 Dehydrated Potato 843
8.1 Liquid Milk 843
8.2 Cream 843
8.3 Yoghurt 843
8.4 Condensed Milk 844
8.5 Powdered Milk 844
8.6 Fresh Cheese 844
8.7 Natural Cheese 845
8.8 Processed Cheese 845
8.9 Eggs 846
9.1 Ice Cream 846
9.2 Chilled Dairy Desserts 846
9.3 Powdered Desserts 847
10.11 Butter (standard) 847
10.12 Other Dairy Spreads 847
10.21 Margarine (standard) 847
10.22 Other Non-Dairy Spreads 848
10.31 Olive Oil 848
10.32 Other Oils 848
10.4 Cooking Fats (retail only) 848
11.1 Mayonnaise 848
11.2 Salad Dressings 849
11.3 Ketchup 849
11.4 Vegetables in Vinegar 849
11.5 Mustard 849
11.6 Table Salt 850
11.7 Herbs & Spices 850
11.8 Vinegar 850
12.1 Canned and Cartoned Soup 850
12.2 Dehydrated Soup 850
12.3 Frozen Soup 850
12.41 Canned Tomato 850
12.42 Tomato Concentrate 851
12.43 Pasta Sauces 851
12.44 Other Canned Sauces 851
12.5 Dehydrated Sauces 851

Page 78

Source and © Copyright: Food For Thought (FFT) Year 2008 Edition, created 10 September 2008 11:28:42 GMT
Generated for Food For Thought



12.6 Bouillon Cubes 851
13.11 Beef 851
13.12 Pork 851
13.13 Mutton 852
13.14 Poultry 852
13.15 Other Fresh Meat 852
13.21 Canned Meat 852
13.22 Frozen Convenience meat 853
13.23 Cured Meat 853
13.24 Bacon & Ham 853
13.25 Delicatessen Products 854
14.1 Fresh Fish 854
14.2 Canned Fish 854
14.3 Frozen Fish 855
14.4 Other Processed Fish 855
15.1 Canned Pasta 855
15.2 Canned Ready Meals 855
15.3 Dehydrated Ready Meals 855
15.4 Frozen Pizza 855
15.5 Frozen Ready Meals 856
15.6 Chilled Ready Meals 856
16.1 Bean and Ground Coffee 856
16.2 Soluble Coffee 856
16.3 Coffee Substitutes 857
16.4 Black Tea 857
16.5 Herbal Teas 857
16.6 Powd. Choc. & Malted Drinks 857
17.1 Mineral Water 857
17.2 Soft Drinks 858
17.31 Fruit Juices 858
17.32 Fruit Drinks 858
17.4 Squashes and Concentrates 859
17.5 Health & Sports Drinks 859
17.6 Iced Tea 859
18.1 Beer 859
18.21 Still Wine 859
18.22 Sparkling Wine 860
18.3 Aperitifs & Spirits 860
19.1 Baby Jars 861
19.2 Baby Milks 861
19.3 Other Baby Foods 861
20.1 Canned Cat Food 862
20.2 Canned Dog Food 862
20.3 Dry/Semi-Moist Cat Food 862
20.4 Dry/Semi-Moist Dog food 862

Major Brands by Holding Company 863
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ABN Amro to B&K 863
B&K to Benus 864
Benus to Byk Gulden 865
C.R. Lodz to Chlodnia Elk 866
Chlodnia Kielce to Danone 867
Danone to Entreprise Investors 868
Entreprise Investors to GRH 869
GS to Hennmark Dziekanow Lesny 870
Herbapol to Intersnack 871
Intersnack to Konspol 872
Konspol to Lambertz 873
Lantmannen Unibake to Martex 874
Martin Bauer to Nestlé 875
Nestlé to OSM Gdansk Mackowy 876
OSM Gdansk Mackowy to OSM Starogard Gdanski 877
OSM Wejcherowo to Orkla 878
Orkla to Pegaz 879
Pegaz to Polmos Koneser 880
Polmos Konin to Reh-Kendermann 881
Reh-Kendermann to SM Gostyn 882
SM Gostyn to Semako 883
Sertop to Steiner Dujardin Racke Holding 884
Steirerobst to Unilever 885
Unilever to Wektra 886
Wersal Krakow to ZPOW Kwidzyn 887
ZPOW Owintar to Zwack Underberg 888
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